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Public relations is a changing field 
and it can be a challenge to manage 

and control corporate messaging 
in these times of lightning 

fast responses and broad data 
dissemination. Bottom line? You can’t 

control social media, so you’d best 
learn to understand how to work with 

it instead of against it.

The tips in this book will get you on 
the road to understanding the poten-

tial of this medium. The fact that 
these are delivered in 140 characters 

or less demonstrates the value you 
can deliver in small packages.

Preface
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Whether Twitter is your network 
of choice or not, you will learn 

something about communicating 
and what is often called “inbound 

media” from this book. 
Enjoy!

Janet Fouts
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Some Things to Know About Social 
Media from the 40,000-Feet Level.

Getting Started

Section I



1
Social media is a dialogue between 

two people; it’s not a broadcast 
mechanism to shout 

one-way messages.

Set up a separate email address just 
for alerts and search results 

for each client.

2

Section I: Getting Started
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Create accounts for your 

brand on major social 

networks. Let people know if 

you are not using these yet 

with a coming soon post.

3
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Bloggers and Blogging

Section IV

Creating a blog can open a lot 
of doors and help establish you 

as an industry expert, serve as a 
platform to engage consumers on a 
deeper level, and be a safe place to 

introduce a new product.



Regular blogging can help you 
become a familiar and trusted 

resource for media and the 
blogging community.

49

Commenting on blogs must be in 
a conversational tone. If it sounds 

canned, you could be 
labeled a spammer.

48

Section IV: Bloggers and Blogging
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Ask a blogger how they prefer 
information in. Some prefer an 

e-book to a print book because they 
can cut and paste quotes.

51

Give bloggers enough time to create 
a story. Give them at least a month 

for a book review.

50
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Video

Section IX

Video is a powerful way to connect 
with your audience and then set 

them free to create content for you, 
too. Contests, calls to action, humor 

and tutorials are all powerful ways to 
deepen your connection with users.



Use multiple video 

platforms instead of just one. 

Some users prefer Vimeo to 

YouTube. Some only watch 

MetaCafe or Viddler.

119

Section IX: Video
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Don’t over-think a video. People 
expect them to be rough around 

the edges. Go with it.

121

It doesn’t matter how readers find 
you as long as they find you. Put 

video on multiple sites. Not every-
body likes the same network.

120
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Section X

Promotional Events

When your company is going to a 
trade show, hosting an event, or the 

CEO is speaking at a conference, 
there are lots of ways to use social 

media to pump up the volume.



Who talks about a similar topic? 
Connect with them on LinkedIn and 

Twitter and stay in touch to know 
about new speaking opportunities.

125

Looking for speaking opportuni-
ties for your client? Search for event 

organizers and follow their Twitter 
streams; connect to  
them on LinkedIn.

124

Section X: Promotional Events
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Set up alerts for conferences 

you want to attend and share 

them with your networks. 

Promoting an event’s 

early marketing push 

shows support.

126



Look for chatter around an 

upcoming conference. 

Who can you connect 

with while there?

140

Section X: Promotional Events
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